
The  buyer of this unique building 

decided to save the structure to 

preserve part of the city’s history. 
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In 2006 when Doug Gorman was searching for 
a property in Bowling Green to relocate his 
business, Booth Fire & Safety, Inc., he 
purchased a building that had been vacant for 
five years. The story-and-a-half structure 
contained 17,000 square feet and was known 
for its yellow, ceramic glazed tile bricks. Back in 
the late 1940s, State Street, which is in front of 
the building, was the main thoroughfare in 
Bowling Green. At night, the headlights of the 
cars driving by would light up the building from 
the reflection. Those yellow, ceramic glazed 
bricks were used for marketing purposes to 
promote the illusion of speed and the modern 
age to increase sales.  
 
This building, which was designed by architect 
J.M. Ingram, was constructed in 1948 by Ed 
Galloway and housed the Galloway Farm 
Equipment Company. The farm equipment 
company didn’t stay, so the building was sold in 
1957 to Norman Burks, who owned Burks 
Pontiac and sold cars from the building into the 
late 80s. Eventually, the building was sold to 
the Kelley Printing Company.  

The Galloway brothers also built its sister 
building, the Galloway Motor Company, 
diagonally across the street. Though that 
building changed ownership more than once, it 
was home to a car dealership up until the early 
1990s. These buildings were part of the 
Modern Automobile National Register Historic 
District and are representative of the 
architectural style that was popular at that time. 
 
Gorman’s building was the largest blighted 
building in downtown Bowling Green. Since the 
building is listed on the National Registry of 
Historic Buildings, Gorman had numerous 
meetings with local, state and national historic 
preservation people about renovation of his 
building, including receiving an assessment of 
the property. The property renovation started 
before the local Tax Increment Financing was 
formed. However, Gorman did qualify for a 
federal tax incentive that would rebate 20 
percent of the construction cost back to him in 
the form of tax credits over 20 years. Gorman 
did not receive nor search for any grants for 
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The Booth Fire & Safety building after restoration 



Left: Before renovation  Right: Brick is being replaced during renovation. 
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Cleaning and renovating 

brownfields is a plus for the 

environment and a way to 

preserve the historical 

character of a community.  
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this project. He moved in after 
a $1.5 million transformation in 
April 2007.  
 
Originally, all Gorman wanted 
was the land. Since his 
business had been located in 
the downtown area for more 
than 40 years, he wanted to 
stay close to downtown. The 
Galloway building was in 
horrible condition, but Gorman 
really needed the space and 
was fine to “cover up” the 
outside. Over time, moisture 
had gotten behind many of the 
bricks, leaving them cracked 
or broken.  
 
Gorman’s architect located a  
company that would make 
new bricks. Originally, Gorman 
was told the building would 
require about 800 new bricks 

and cost $14 each. As 
workers proceeded with the 
exterior, they needed to 
replace more than 2,200 
bricks. The entire building was 
completely redone, taking 
great care to reuse the 
original windows, wood 
flooring on the second floor, 
tile floor from the auto 
showroom and various other 
elements. What started out to 
be a need for the land, 
became an appreciation for 
the building and its history.  
 
For anyone considering the 
purchase of a brownfield site, 
Gorman suggests taking the 
time up front to research the 
history of the building. Each 
building has a story, and 
people will be more proud of 
the transformation if they 
understand what it used to be, 
how it was used, what people 
remember about it and how 
any of those items can fit into 
the story.  
 
“The longer we worked on this 
building, the more it became a 
project from my heart,” he 
says. “While building new has 
challenges and rewards, the 
history, character and charm 
of renovating an existing 
building is second to none.” 

Since Gorman renovated his 
building, the area has received 
more than $250 million of 
capital investment in new and 
rehabilitated buildings. Interest 
in the area has been high, and 
neighbors are proud of the 
area’s renovations. Gorman has 
given more than 500 tours of 
the building to neighbors, 
friends and strangers. After 
Gorman’s renovation, a friend 
converted an abandoned gas 
station across the street into a 
medical office.  
 
There are many new and 
exciting construction projects  
around Gorman’s building now, 
which has made the entire area  
unrecognizable from 10 years 
ago. He believes his building 
speaks to a different time, yet is 
timeless in its design.  
 
“I was the first to say that just 
because something is old 
doesn’t mean it’s historic,” 
explains Gorman. “As I was 
more involved with the history 
of this building, I realized it was 
a treasure with its own story, 
and it needed to be told by 
me. It might have been easier 
and less expensive to tear the 
building down and start over, 
but a significant piece of our 
city’s history would’ve been 
lost.” 


